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Seagull Institute: Our Mission

Our mission is to provide students with the opportunity to:

=Deepen their knowledge of American Sport Management
practices

=Attend Classes taught by recognized Sport Management
teachers and Professionals

"Intern at top notch Sports Industry Companies

=Deepen their knowledge of the American Sport Business
culture by meeting with Sport Management Professionals

5 “Live a uniqgue experience that will transform their
ﬁ‘& professional and personal life




Our guaranties

Immersive Program: classes, internship, Networking,
discovery activities, volunteering at events

Providing an Internship in the Sports Industry: sponsorship,
sales, event management, Big Data, etc...
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Network of experts: University Teachers and Professionals
recognized in their industry

High Standards and quality education at very attractive prices

Quality housing in the heart of Chicago (optional)
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Chicago, the Heart of American Sports
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Jonathan Broutin

Jonathan Broutin is the founder of Seagull Institute. He was born in 1978 in
Compiegne, France. Since childhood thanks to his parents, Jonathan has always
loved to travel. His mother lived in Montreal for several years and his dad worked
for 30 years at Air France. This allowed him to grow in an international

| ; : environment and discover many countries in Asia, Africa and North America.
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Jonathan graduated in 2002 from the University Paris Il with a Master’s Degree in
Marketing and Communications. After receiving his degree in France he began his
trips around the globe. After several stays in Chicago, Jonathan settled in
Montreal, Canada where he worked three years in the advertising industry.
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In 2006 Jonathan had the opportunity to fulfill a lifelong ambition when accepting
a position with the "Bank of America Chicago Marathon"! This event is a world-
renowned race with 45,000 runners. As part of his role with the Chicago
Marathon, Jonathan was in charge of International and Community Relations. He
also took on the role as Volunteer Manager developing strategies to recruit, train
and manage over 12,000 volunteers each year.
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In 2011, Jonathan created Seagull Institute. Through international educational
programs, this organization gives the opportunity to students to live a unique
experience that will change their personal and professional life.

Today Jonathan resides in Chicago with his wife Delphine, their son Noah and
Daughter Ella.
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2018 Spring Semester Program

= Program Dates: January 8 to May 7, 2018

= 1] Class from Roosevelt University catalog — 2.5h/week for 15 weeks — Total of 37.5h
= 2 Classes from Seagull Institute — 5h/week for 15 weeks — Total of 75h

=  Academic Training/Internship in the Sports Industry — 20h/week - Total of 300h

= 4 Networking events

= 4 Coaching Sessions

= 2 Volunteering at Sporting Events

= 24/7 Assistance of Seagull Team

= Housing: Optional: available for an additional cost




Students Selection Criteria (Part 1)

Students Profile:

1. Young Professionals who:
= Recently Graduated from a Master’s Degree Program
2. In addition Seagull may recruit students who:
= Have graduated from a Bachelor’s Degree
= Have graduated from the first year of a Master’s Degree
3. Students’ Background will be: Sport Management, Business, Marketing,
Communications, Advertising, Event Management,

Seagull aims to recruit 8 participants



Students Selection Criteria (Part Il)

Students English Proficiency will be evaluated as follow:

Students should have minimum scores of:
80 for the TOEFL http://www.ets.org/toefl
6.5 for the IELTS http://www.ielts.org/

= Students will apply online by answering a series of questions
= Students to provide all their transcripts (grades) from Bac + 1 and any
diplomas they may have optained

= Students will be interviewed by Seagull Team:

In person during a 30 minute interview in their home school
On Skype: when not feasible to meet in person



http://www.ets.org/toefl
http://www.ielts.org/

Classes offered by Roosevelt University

Students will be able to select one (1) class among all classes taught at Roosevelt (3 credits)

For example:

English - ESL (if TOEFL score is too low)
Sports Communications, Media Issues, &
Public Relations

Sports Communications Relations & Fan
Development

Media Relations

Meetings and Event management

Team building and leadership

Multicultural marketing communication
Promotional marketing

Project management

Communication & consumer behavior
Brand marketing and communication
Strategic decision making and planning
Marketing communication via social media




Classes offered by Seagull Institute

Students will attend the following classes with Seagull Institute

* Sports Marketing

* Sports Sponsorships

* Sports Business Communications and Public
Relations

» Entrepreneurship

* The Art of Pitching your Company/Product

* Cross-Cultural Management

Analytics of Global Sports

Sports Revenues Strategies & Analytics
Sports Law and Ethics

Leadership and Personnel Management in the
Sports Industry

Globalization of Sports
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SPORTS MANAGEMENT TEACHERS

Keith Lambrecht

Keith W. Lambrecht, Ph.D. is an associate professor and the Director of Sport Management programs in
the School of Business Administration at Loyola University Chicago. Loyola offers a BBA with a major
and minor in Sport Management and an MBA with a concentration in Sports Management.

Dr. Lambrecht earned his doctorate in Sport Studies and Business Administration from Oregon State
University. He has initiated and provided the leadership in developing sport management programs for
3 different universities. He has also established partnerships and supervised internships with various
organizations within the sports industry.

He has has taught numerous sports management courses for 25 years, and has recently focused on the
areas of management, marketing, sponsorship, law, and the globalization of sports. He also authored a
book chapter on sports research and several articles in sports management journals such as The Journal
of Sport Management, Sport Marketing Quarterly, and other related publications.

Dr. Lambrecht serves on the editorial boards for the International Journal of Sport Management; Sport
Management Educational Journal, and the Journal of Issues in Intercollegiate Athletics. He has also

consulted with various sport business organizations in the areas of intercollegiate athletics, professional LOYOLA
sports, minor league sports, and private athletic clubs. UNIVERSITY CHICAQO
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SPORTS MANAGEMENT TEACHERS

Monique Maye

Monique Maye is a native of New York City, where she attended Brooklyn

College, and earned a degree in Political Science. She has a master's degree in Sports Management
and a Law degree from Massachusetts School of Law. During her collegiate career, Ms. Maye
lettered in softball and basketball. Beyond her collegiate years, she played professional basketball
in Europe. She also coached basketball internationally as well as on the collegiate level at Brooklyn
College and Northeastern University.

Moreover, while building a client base spanning the national and

international markets, Ms. Maye, created camps and tours for professional

athletes to showcase their talents for international basketball scouts. She

successfully negotiated programs support from corporate sponsors, like New Balance.

Following law school, Ms. Maye established Maye & Associates Sports

Management, representing a host of male and female basketball players

transitioning from college to professional sports. Over the years, her firm has represented NBA,
WNBA and International players.

Columbia

COLLEGE CHICAGDO




SPORTS MANAGEMENT TEACHERS

Mary Lee Gilliland

Mary Lee Gilliland is a Principal at Madison Strategic Partnerships, a Chicago-based company
established to provide global strategic revenue development and platform management for
professional, amateur and corporate organizations. Madison Strategic Partnerships allies data
analytics and new technology to effectively create and drive “ideas connecting brands with
customers and fans,” through multimedia, marketing sports and entertainment channels. Current
Client partners include global corporate brands, professional teams, leagues, NCAA institutions and
Olympic Sport properties.

Mary Lee is an annual speaker at the NFL Combine, SEME, SINC, ISBC, and NCAA IAC, and as a
Visiting Professor, Mary Lee teaches at prestigious universities including Georgetown, Stanford,
Columbia, Northwestern, and her alma mater, the University of Southern California.




Public Speaking Professor

Barry Mixon

Barry is the owner of The Gem Hunter Gemological Appraisals and Storytelling Services, a
professional storytelling and consulting company that uses digital media and informational
presentations to educate individuals, small businesses, school-age children as well as
corporations in the “lost” concept of Value and how to tell a story.

He is a former United States Marine Corps aviator and has earned several science degrees
from the State University of New York (SUNY), the Gemological Association of Great Britain
(Gem-A), Gemological Institute of America (GIA), and is a graduate of Northwestern
University’s NU-Teach program. Barry is currently in the process of obtaining his Masters
degree in Middle and High school science education.

Barry has been a member of Toastmasters International since January 2009 and has earned
the coveted title of Distinguished Toastmaster (DTM). Barry is considered by many to be a
Master Storyteller and has used his talents to win the 2011 Evaluation contest, the 2012
Table Topics and International Speech contests, and, most recently, the 2015 Humorous
Speech contest. He is the only person in the 65 year history of Toastmasters International to
have ever won all four Toastmaster contests. On Saturday, April 4th, he will be completing at
both the 2015 Division level International Speech and Table Topics contest.

In his spare time, Barry is the Lead Science teacher at the West Park Academy of Fine Arts

and Technology where he uses Storytelling as a tool to make 150 inner-city children have

fun with and love science.




SPEAKERS

Krista Frysinger
Brand Manager, U.S. Olympic Committee Sponsorship, Deloitte Services LP

Krista is the Rio 2016 program manager responsible for Deloitte’s branding, communications and in-country
activation. She has led the Deloitte talent (internal and external audiences) activation and managed
relationships with athletes, national governing bodies, the U.S. Olympic Committee, and various agencies.

Deloitte




SPEAKERS

Ronny Turiaf
NBA Ambassador

= Ronny is a French former professional basketball player who played 10 seasons in the National
Basketball Association (NBA) - Los Angeles Lakers, Golden State Warriors, New York Knicks, Washington
Wizards, Miami Heat, Los Angeles Clippers, Minnesota Timberwolves

= Ronny is also one of the NBA ambassadors

= Ronny’s passions continue to exist both on and off the court, as he remains committed to utilizing his
NBA career to make an impact in his community and beyond.




SPEAKERS

Brian Gainor
Director of Global Sports and Entertainment Marketing, GMR Marketing

Brian is an experienced marketer with an extensive background working in the
agency space as well as in the NFL, NFL Europe, and collegiate Athletes.
=  Brian’s experience includes managing sponsorship marketing efforts and
developing content marketing and social media strategies for several leading
brands worldwide, including, Comcast, VISA, Lowe’s, Allstate, Hershey’s, BP and
more.
= In 2011, Brian was named “30 Under 30” by Forbes in the category of Entertainment
and was selected as one of the 10 NEXT leader in sports business by SportsPro
Magazine in 2012.




SPEAKERS

Kevin Adler
President and Chief Engagement Officer, Engage Marketing

=  Kevin is a 20+ veteran of the integrated marketing industry having worked
professionally in TV production, public relations, advertising, event production,
sponsorship and event marketing

= Kevinis a nationally recognized expert in the field of sports marketing and
consumer engagement. He has been featured as a speaker at multiple industry
conferences and has been quoted in national press such as the Wall Street
Journal, the NYC Post, CNBC, CNN and Time Magazine.
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SPEAKERS

Nik Lapin
Senior Manager of Partnerships & Marketing for Chicago, EZLinks Golf, Inc.

= Nikis a sports marketing executive with over 10+ years of experience in the industry
spending time with companies such as lllinois PGA, Chicago Fire Major Soccer League,
and Western Golf Association- BMW Championship.

= EZLinks is a national company that is #2 online portal for booking tee times, and
operates the website, www.teeoff.com. Nik’s focus is to increase the brand awareness
for Teeoff.com and identify new sources of income through partnerships.

=  Past partnerships include: FOX Sports, CBS, Draftkings and the PGA tour.
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http://www.teeoff.com

SPEAKERS

George Chiampas, D.O.

Assistant Professor in Emergency and Sports Medicine at
Northwestern University

George serves multiple roles in the sports medicine world with a broad scope from

team physician, emergency management and response, as well as mass event planning.

George currently serves as team physician for the Northwestern University wildcats,
Chicago Blackhawks as well as travels and provides medical coverage for US soccer and
the Men’s National team locally and internationally. He has been the Medical director
of the Bank of America Chicago Marathon with 45,000 runners annually and the 40,000
participant Shamrock 8k shuffle. He works closely with city, state and federal agencies
in the planning of these events and has incorporated and lead the way with the
“Unified Command” approach for mass sporting events and medical coverage.
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SPEAKERS

Mike Gordon

President of Business Operations, Chicago Wolves

= During his tenure, the front office won the 2010 President's Award given annually to one
American Hockey League organization to reward excellence in all areas off the ice. The Wolves

won Sponsorship Sales Department of the Year awards in 2010, 2011 and 2012 as well.

= Prior to joining the Wolves, Gordon served as the vice president of sales for the Arena Football
League's Chicago Rush and oversaw all of the team's corporate sponsorship initiatives. Under
Gordon's direction, the Rush ranked among the AFL's top three teams in corporate sponsorship

revenue for five consecutive years (2004-08).




SPEAKERS

Robell McMiller
Track and Field Head Coach, De La Salle Institute

= Robell McMiiller is head athletic coach at De La Salle Institute, a
historic institution in located in the south side of Chicago.

= Robell has worked



Semester Grading

= A grade will be obtained for each class
= |nternship will also be graded through an internship report

= Final Semester report of activity and professional project will be graded

= Students will also present their professional project in front of a jury




Graduation Ceremony

= Graduation Ceremony
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Academic Training/Internship

The Academic Training or « internship » is an essential piece to this Sport
Management Program.

Students are expected to work 20 hours per week in full immersion in a
Chicago based Sport Business Organization.

PLEASE NOTE — IMPORTANT

The Academic Training will start 15 days or more after the beginning of your

Program in Chicago. This is a requirement of the J-1 Visa provided by
Roosevelt University



Networking events

= Students will attend industry led Networking Events once a month
= Students will also host a Networking Reception with American Sport
Management Students and Sport Business Professionals

= Opportunity for students to meet and network with their American peers




Volunteering at Sporting Events

Volunteering at large scale endurance Events such as the
Bank of America Shamrock Shuffle




Calendar of Activities

Month of Program Dates Coaching Networking Volunteering
September 2017 09/01/2017
Deadline for students to
apply
December 2017 Students can come to

the US 30 days before
the start of the program
if they would like

January 2018 + 01/08/2018

R.U. « New student
orientation » #1 #1
« 01/16/2018
Start of Classes

February 2018 # #2
March 2018 #3 #3 #1
April 2018 #4 #4 #2
May 2018 05/07/2018

End of Program

Graduation
Juin 2018 Students may leave the

US 30 days after the end
of their program if they
would like




Benefits of the Program for Students

= Students benefit from an official Student Status with Roosevelt University which gives them

access to:

= University facilities: Library, Fitness Center

=  Student ID Card

= J-1to be able to stay 4 months in the US

= Housing (optional) in the University Residence

= Students benefits from a combination of classes taught by R.U. Teachers and Seagull Institute
Faculty

= Coaching by Seagull Institute Team members prior to students arriving in Chicago and during their
stay:
= Webconferences,
= One-on-one coaching,
= 24/7 support while in Chicago

= Welcome and going away dinners

= Assistance for finding housing

= Certificate provided by Seagull Institute

= Certificate provided by Roosevelt University + transcript for class taken at R.U.




Deadlines

" To apply: September 1st
= Limited number of slots available
= The earlier you apply, the better to get the internship you want



TOTAL FOR PROGRAM (does not include housing)

$7,000

Please note that in order to obtain the J-1 Visa you will be required to obtain health insurance.

This is a requirement and you will NOT be able to obtain your Visa without it.

We want you to be aware of this additional cost.

Roosevelt University can provide this health insurance. Please check at:
https://www.qgallagherstudent.com/products/short-term-medical-insurance/

Please note that health insurance can be expensive in the US. But also note that getting sick in the

US is much more expensive...

Seagull Institute is a U.S. based organization and receives payments in Dollars

We advise our clients to check with their financial institution about Banking fees for international transactions.
Please take into account in your budget that your Bank may charge up to 3.5% for wire transfers or credit card payments.

Additional fees may apply.


https://www.gallagherstudent.com/products/short-term-medical-insurance/

Contacts

Jonathan Broutin
President

Seagull Institute
Chicago, USA

jonathan(@seagullinstitute.com
1-312-569-0727

seagull-institute.com



http://www.facebook.com/pages/Seagull-Institute/192669840772506?sk=wall
http://www.linkedin.com/groups/Seagull-Institute-4389025?trk=myg_ugrp_ovr
http://www.seagull-institute.com/
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